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PORTFOLIO SAMPLES 

PART ONE:  JOURNALISM 

CLIENT: GREENSOURCE NEWS AGENCY 

BRIEF: ENVIRONMENTAL ARTICLE FOR NATIONAL PUBLICATION WITH REGARDS TO CURRENT 
STATE OF FEED-IN TARIFFS IN THE UNITED KINGDOM 

According to information released by the gas and electricity watchdog, Ofgem, over 17,000 properties have 
taken advantage of recent legislation designed to allow homeowners and small businesses to install renewable 
energy technologies, selling the energy produced back to the national grid. Feed-in-Tariffs were introduced in 
April 2010 by the Secretary of State for Energy and Climate Change, Ed Miliband, as a means of boosting the 
use of renewable energy technologies. 

Under the scheme homeowners and property owners pay to have renewable energy technologies installed, at 
a typical cost of about £10,000, and then sell the energy produced back to the grid via their energy supplier at 
tariffs set by the government. Most installations are expected to pay for themselves within 10-15 years, 
depending on the size of the installation, the quantity of energy produced and the level of tariff. The FiT 
scheme is currently intended to run for 25 years at a cost of just over £8 billion to the taxpayer. 

According to Robert Helmer, Conservative MEP for East MIdlands, and a well-known sceptic on renewable 
energy issues,  "this is gesture politics writ large. They and associated measures will reduce our energy security 
while hugely increasing the cost of power in the UK, making energy more expensive, and industry less 
competitive.  We will drive our energy intensive industries, and investment and jobs, offshore, to jurisdictions 
with lower environmental standards.” 

Consumers who install renewable energy technologies on their properties will most likely recoup their initial 
investment and more. However the cost of the programme is carried by all energy customers in terms of higher 
bills as a result of the tariffs imposed by the government. This includes those who do not have the finances to 
pay for an installation, tenants whose landlords are unwilling or unable to pay for such improvements, and 
those deemed to have unsuitable properties.  

Labour are calling on councils and communities to join together in collaboration to increase the rate of 
expansion, says Huw Irranca-Davies, MP for Ogmore and Shadow Minister for Energy and Climate Change. This 
is to counter the problem that currently “some of the households that would most benefit from 
microgeneration are in the least able position to benefit from it.” 

Figures released by Ofgem as a result of a Freedom of Information request by the Renewable Energy 
Foundation show that to December 2010 there were 17,557 FiT registered installations connected to the 
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national grid, providing potentially up to 57.6 megawatts (MW) of energy. 93% of the installations were solar 
powered with these providing about 73% of the overall potential energy of all FiT installations.   

The figures however do not show actual power generated by individual installations. Dr Lee Moroney, Director 
of Planning for the Renewable Energy Foundation, states that “in the absence of this detailed data we believe it 
will be very difficult to establish whether the FiT scheme represents value for money, or to tweak the scheme to 
improve its cost effectiveness.” 

“Looking more closely at the data that was released by Ofgem following our FOI request, it appears that photo-
voltaic installations are growing at a very much faster rate than the other micro-technologies and many of 
these are sited in regions of the UK not particularly noted for their sunshine hours.  We would be concerned 
that the FiT scheme is encouraging deployment of renewables in sub-optimal locations." 

Labour argue that the emphasis on solar power was in order to give the industry a much-needed boost. “The 
solar photo-voltaic sector wasn’t going to take off on its own. It required a real heave to get to a point where it 
became a viable technology for the United Kingdom in terms of its public perception” says Huw Irranca-Davies. 

The number of FiT installations show a ten-fold increase on initial expectations at this stage, although if the 
same rate of growth is maintained over the 25 year period of the scheme it would still account for fewer than 
4% of homes in Britain.The energy equivalent would be approximately the same as two and a half nuclear 
power stations. 

The Department of Energy and Climate Change is soon to produce the results of the most recent 
Microgeneration Strategy review. This strategic review is separate from the spending review that will take place 
in 2012 or 2013, at which point the government may be inclined to rebalance the tariffs in order to produce a 
greater incentive towards wind power installations. Whereas planning permission is rarely required for solar 
photo-voltaic installations, the reverse is true for permanent wind turbines, an extra level of bureaucracy that 
may be a disincentive to consumers. 

The DECC claim that with the Microgeneration Strategy that they “intend to tackle non-financial barriers to 
help the growth of the microgeneration market.” One of these barriers involves the Microgeneration 
Certification Scheme (MCS), by which installers are approved and operate. According to one industry leader, “I 
thought the coalition was keen on cutting red tape and unnecessary expense, but it seems that this 
consultation is suggesting that they are keen on increasing the powers of MCS, building-in unnecessary and 
expensive service contracts into MCS, meaning lack of competition and therefore higher prices. We'd all hoped 
that MCS would be scaled-down not scaled-up.”  

Manufacturers and installers of renewable energy technologies will be hoping that details concerning the 
Renewable Heat Incentive, due to be launched in June, will be published by the Department for Energy and 
Climate Change far enough in advance and in sufficient detail to enable the industry to plan for its 
implementations. The DECC themselves want to “ensure the scheme is as robust as possible before publishing”, 
making early publication of details unlikely. 
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Matthew Sinclair, Director of the TaxPayers’ Alliance, argues that “the subsidies on offer for some small scale 
renewables are absurdly high and will impose a huge burden on ordinary consumers. Politicians should be 
doing all they can to minimise the cost of emissions reductions to consumers, not maximising it through feed-
in tariffs that don’t just offer incredibly generous support to the least affordable sources of energy but are 
clearly going to prove a nightmare to control.” 

Although Feed-in Tariffs have broad cross-party support they may need considerably more support in terms of 
financial and legislative help from the government in order to become a genuine catalyst for wide-scale 
consumer renewable energy production. 
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CLIENT: CLICK GREEN NEWS WEBSITE 

BRIEF: ENVIRONMENTAL ARTICLE FOR NATIONAL NEWS WEBSITE WITH REGARDS TO 
INTERNATIONAL ENVIRONMENTAL SCIENCE OLYMPIAD FOR SCHOOLS IN TURKEY 
 

Young people between the ages of 13 and 19 from over 40 countries are gathering in Turkey this week for the 
17th International Environment Project Olympiad. 

These Environmental Olympics have been running in Istanbul since 1993, as a response to the United Nations 
conference held in Rio de Janeiro in 1992, which recognised the importance of youth and of international 
cooperation. They aim to inspire, encourage and recognise eco-innovation in the next generation. 

The event is held annually to tie in with World Environment Week, and is run jointly by Fatih College and the 
Turkish Ministries of Education and of the Environment. From the first event in 1993, which students from eight 
countries attended, it has grown to include representatives of more than 40 nationalities, all striving towards 
the invention and creation of eco-friendly products and methods. 

Entries must be officially sponsored by recognised bodies in their own country, and there is a limit on how 
many projects can be submitted, as well as how many students may take part in the competition. 

This year’s projects include an initiative from Vietnam to produce soy yoghurt, and an exercise machine that 
utilises the energy generated by its use to produce hydrogen. The latter’s two German inventors, Andre 
Heinrichs and Florian Trost, demonstrated their creation at the opening ceremony.  

In all, there are 80 unique and inventive ideas on display.  

Students from Ukraine have discovered in an unusual approach to the issue of water and plant growth that 
water taken from coral areas has a beneficial effect on the growth and size of plants, including kidney beans 
and seed corn. Host Turkey has also contributed some ideas, including a project to produce recyclable plastic 
from conquer starch. 

Burkina Faso’s entry is one that could have significant impact in its own country, as it looks at using the seeds of 
a local plant, Moringa Oleifera, to purify water. Those involved claim an impressive 99 percent success rate in 
clearing water of bacteria and micro-organisms. 

Among last year’s winners were a project from South Korea that turned industrial milk waste into an 
environmentally friendly fertilizer, a form of wave-generated electricity from Azerbaijan, and, from the 
Philippines, a method of extracting bioethanol from pineapple peelings. 
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CLIENT: METAL NEWS WEBSITE 

BRIEF: NEWS ARTICLE FOR MINERAL NEWS WEBSITE WITH REGARDS TO UPDATE ON PREMIER 
GOLD MINES LTD 

 

INTRODUCTION 

Recently we had an opportunity to talk with Stephen McGibbon, P. Geo., who is the Executive Vice-President 
and COO (Chief Operating Officer) of Premier Gold Mines Ltd.   Stephen’s background is in geology and he has 

been with Premier Gold Mines since 2006. Between 1983 and 2006 he worked with Goldcorp Inc., developing 
his skills and experience in Red Lake. From 1995 to 2006, Stephen was the Chief Geologist and Exploration 
Manager at the Red Lake Mine. During this time he was involved in the discovery of the High Grade Zone 
(HGZ), one of the most important discoveries in gold mining in the past twenty years and the highest grade 
gold deposit in the world. Stephen was responsible for all geological aspects during development and oversaw 
the first six years of production of the HGZ at the Red Lake site for Goldcorp. 

PREMIER GOLD MINES LIMITED 

Premier Gold Mines Limited has a very clearly-defined business model at the centre of its practice in the 
industry, focusing, as it says, on four key components: 

• PROVEN mining districts 
• ACCESSIBLE regions 
• HIGH GRADE deposits 
• SAFE jurisdictions 

This business model is designed to shorten the pathway between the acquisition of an interest in a project and 
the end result of gold production. It lowers exploration costs and minimises the risk to shareholders by 
concentrating on known areas of gold production with high grade and high quantity, easily accessible 
deposits. McGibbon states that, “We’re a company that will explore only in proven districts; districts that are 
either adjacent to past-producing or currently producing mines. We focus on higher grade deposits and we do 
that for a number of reasons.”   This is different from some junior mining companies who may take years 

between the acquisition of land and production, requiring larger amounts of investment for a less certain level 
of production and return.  

Premier Gold Mines Ltd tries to place their focus at the very beginning on acquiring the right land for their 
ventures in proven areas of gold production. “Proven districts are usually very accessible. Exploration is much 
less expensive. Exploration can be conducted year round, so exploration programs tend to advance very 
quickly. And, you’re usually also able to demonstrate the value of a project much earlier on within the 
exploration life cycle than say, a more remote project in the far north that you may not have immediate 

Page 5 



PORTFOLIO SAMPLES 

exploration results on“, McGibbon goes on to say.   Such a strategy is vital as part of Premier Gold Mines Ltd’s 

approach to managing risk and increasing the level of reward both for the company and for the shareholders. 

PREMIER GOLD MINES PROJECTS 

McGibbon’s experience in Red Lake is a vital part of Premier Gold Mine’s portfolio and recent success. Premier 
has three properties with ongoing projects in Canada and one in Mexico. All of its Canadian projects are in 
areas that are either currently producing gold or have a history of gold production in the past. 

The three Canadian projects are all based in Northwestern Ontario. The first project is the Hardrock, which is 
based in the Beardmore – Geraldton greenstone belt and in which Premier owns a 70% holding. The Hardrock 
site is a vital core holding in the portfolio of Premier, which believes we are experiencing a renaissance of 
mining in Canada, in the rediscovery of traditional mining locations that still contain considerable resources. In 
the past, this region has produced over four million ounces of gold. Premier believes that there are at least 1 
million ounces of gold to be recovered from the site, with the additional potential for multiple discoveries of at 
least 1 million ounces each in the future. 

The second site is called PQ North, located along the same iron formation that is host to Goldcorp’s 
Musselwhite Gold Mine, which has mined or discovered over 5 million ounces of gold since 1997. The results of 
continued exploration and production at Musselwhite give strong indications that the PQ North has the 
potential to host similar mineralization; Grade is increasing at Musselwhite as it moves down plunge and 
towards the PQ-North property. Like the Hardrock Project, Premier is confidently hopeful of a multi-million 
ounce deposit at PQ North. Over $1,000,000 will be spent at PQ North in 2009 to demonstrate this.   

Finally, there is the Rahill-Bonanza joint venture, in the Red Lake area, in which Premier Gold Mines Ltd owns a 
49% holding in a partnership with a subsidiary of Goldcorp Inc., Red Lake Gold Mines. This final project is the 
flagship of Premier Gold Mines Ltd’s holdings, and one they consider to be the “best-positioned gold property 
anywhere”. They also have an interest in two other smaller properties in the area – East Bay – also a joint project 
with Red Lake Gold Mines, and the Lennie Property, 100% owned by Premier and in the early stages of 
exploration with very high prospects due to its similarities with the larger mines.  

As McGibbon notes, with regard to the future prospects of the Red Lake region, “Discoveries in the Red Lake 
district in the last 10 or 12 years have confirmed that it’s still a young district, even though it has been actively 
mined for 80 years. We believe that our joint venture property with Goldcorp is really the best positioned 
property in the district today.”   Rahill-Bonanza is located to the west of Goldcorp’s high-performing Red Lake 

Gold Mines and to the east of Goldcorp’s’ Cochenour Project, which although not yet in production, has already 
yielded very impressive drilling results with the discovery of the Bruce Channel Deposit.  

This all serves to emphasise the importance of the Red Lake region.   McGibbon says that, “The key for our Red 

Lake joint venture, at this point, isn’t so much the resources that we already, but that the location of the 
property may very well lead to a world class discovery that is very similar to Red Lake Gold Mines. “   As well as 

its prime properties in Canada, Premier Gold Mines Ltd also has gained an interest in recent years in a property 
in Mexico, another significant gold mining region. The Santa Teresa Project, in the El Alamo district is located in 
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an area that has seen considerable mining production in the past, although not in recent years. This will 
change, however, with Premier’s initial 50% stake, which may increase in future years to 65%. During 2009, the 
project will be idle but will continue in future years.   The location and the quality of the sites that Premier 

Gold Mines Ltd holds in North-western Ontario are an excellent indicator of current strength as well as 
providing a firm foundation for future growth, and excellent indicators for current and potential investors. 
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PART TWO: COPYWRITING 

 

CLIENT: INSUREMYSMILE 

BRIEF: PREPARING INITIAL COPY TO SEO/KEYWORD REQUIREMENTS FOR NEW DENTAL 
INSURANCE WEBSITE IN THE UNITED KINGDOM 
 

Page name 

 

Child Dental Insurance  

Keywords + 
frequency  

 

Business dental insurance (4)  employee dental insurance (2) 

Page overview 

 

Information about looking after you employees.   

Extra resource   

 

INTRODUCTION 

For any business, one of the key elements for its success and growth is the morale and happiness of its 
employees. For any employees, their morale is affected by a number of factors – the sense of value that they 
feel from the company, and their personal health being two of those factors. Happy and healthy employees will 
be not only more productive employees, but their job satisfaction is likely to engender a greater sense of 
personal investment and personal attachment and loyalty to their employer. 

BUSINESS DENTAL INSURANCE 

Medical insurance is an increasing part of the package that is often offered to employees to both attract and 
retain quality employees and to boost and retain moral. In providing business dental insurance for your 
employees then you are providing a valuable service to your employees and increasing your productivity for 
you. If your business involves face to face contact between your employees and your clients, the role of a smile 
can never be underestimated, and it is here that business dental insurance really comes into its own. It is not 
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just an add-on to normal employee health benefits, employee dental insurance can be a very valuable asset to 
your company as a whole. 

Business dental insurance should never be seen as another cost to add to the pressure of running a business, 
but rather as an asset that improves the health and self-esteem of your employees. Bad dental health can have 
so many knock-on effects in the human body, that promoting good dental health is a valuable way of 
protecting perhaps your greatest asset, your employees. 

INSUREMYSMILE 

Here are InsureMySmile, we recognise the value of good dental health, and good quality business dental 
insurance. From your selection of carefully-chosen partners, themselves business leaders in their field, you can 
find the best employee dental insurance package for your needs, whether your company employs 10 people or 
10,000. You want your business to come across to your clients as a happy and fulfilled business, what better 
way than protecting the smiles of your employees. By doing so you are taking an important step to protecting 
the future of your business at very little cost. 

 

 

Meta data element Meta data element description & usage 

Page title 
(50- 80 characters) 

Insuremysmile.com –  Business Dental Insurance 

Key Words   Business dental insurance, employee dental insurance, business, dental, employee, private, NHS, 
dentist 

Description  
(less than 200 
characters) 

Information about looking after your employees with quality low-cost business dental insurance.  
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CLIENT: MEDICAL JUSTICE 

BRIEF: PREPARING INITIAL COPY FOR MEDICAL MALPRACTICE BASED MEDICAL/LEGAL 
WEBSITE IN THE UNITED STATES 
 

The Physician/Patient Relationship 

Introduction 

One of the most vital components of patient care is the relationship between the physician and the patient. 
When a patient visits any medical setting, whether it is a doctor’s office or a hospital, they are doing so to look 
for professional, expert advice, from someone in whom they can put their trust. International research has 
shown that the physician/patient relationship is second only to close family relationships in terms of 
importance. The relationship between a patient and a doctor therefore, is a vital part of medical ethics. If the 
relationship between a physician and a patient breaks down, it can cause innumerable problems in the 
treatment of the patient, and can raise significantly the threat of legal action. 

The Problems 

The relationship between a patient and a physician is a complex one. The patient will often confide in the 
physician about physical or mental situations that he or she may not confide in to anyone else, including a 
significant other. The relationship necessitates a significant amount of trust on the patient’s part, and the 
patient expects a significant amount of expertise and compassion in return. The internet has led to a plethora 
of websites available from which people may self-diagnose, and this can create problems for the expert 
physician who can recognize a different diagnosis from that with which the patient has presented themselves. 
Patients may have particular expectations from their physician – for example, to confirm the patient’s self-
diagnosis or suggested course of treatment. Unreasonable expectations on behalf of the patient may be 
problematic, so the physician must be both sensitive and clear in his or her communications.  

Good Communication Skills 

How the physician communicates with the patient is vital.  If the patient wishes to know how a particular 
procedure will make them feel, then this is what the physician needs to focus on in their explanation, not a step 
by step overview of the procedure itself. Needless to say, good eye contact and positive body language are 
vital to a patient. If a doctor never looks at their patient but rather stares continually at their notes while 
avoiding eye contact, it will not help the patient to feel trust in the physician. Good eye contact and a simple 
smile may achieve more than five minutes of explanations can. Knowing the patient, and knowing what will 
help them, is vital. Remember, the patient wants to trust the physician, and the physician must do all that they 
can to show that this trust is well-placed. 
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Preventative Strategies 

Sometimes however, there are difficult patients, or patients to whom it seems impossible to get beyond their 
unreasonable expectations of care, and in these cases, the opportunity of building a strong physician/patient 
relationship is considerably diminished by their limited role within that process. In these cases, the possibility 
of frivolous medical malpractice litigation is greatly increased. The physician should be encouraged to learn 
that there are procedures and actions that can be followed in order to limit the likelihood of this action. 

At the turn of this millennium, a prominent neurosurgeon, Dr Jeffrey Segal, who had recognized this exact 

situation, started up an organization called Medical Justice (http://www.medicaljustice.com), specifically 

to help physicians who find themselves in these difficult situations. For our members, Medical Justice provides 
a preventative service, providing contract templates that can be used in every day practice life between a 
physician and a patient, in order to help minimize these areas of miscommunication and to limit the likelihood 
of the frivolous medical malpractice suits being instigated. Where the relationship is broken down however, 
and frivolous legal action commences, we are able to provide a wide variety of services, including our Early 
Intervention scheme, designed to halt frivolous medical malpractice claims before they gather momentum and 
potentially damage a physician’s career or livelihood.  Along with other programs, such as the PEER program, 
which provides expert witness testimony in case of trial, Medical Justice members are assured through a wide 
range of mechanisms that their careers are protected in a wide variety of ways and means with our help. 

Conclusion 

We have examined how vital the relationship is between the physician and the patient is, what the problems 
are in that relationship, some of the communication skills that a physician needs to show in their patient care, 
and examined the potential for litigation when the relationship breaks down. We have also examined how the 
services of an organization like ourselves at Medical Justice can help physicians in their relationships with their 
patients, and enable them to focus more fully on patient care. 
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CLIENT: SEO INFORMATION WEBSITE 

BRIEF: PREPARING COPY ON THE IMPORTANCE AND ROLE OF SEO (SEARCH ENGINE 
OPTIMISATION) IN THE UNITED STATES 

 

SEARCH ENGINE OPTIMIZATION  

Introduction 

With the explosive growth of the internet over the last decade and the increasing complexity of website 
technologies, webmasters and other people responsible for individual and corporate websites need to be 
more aware than ever of the importance of such technologies as Search Engine Optimization. 

What is SEO? 

Search Engine Optimization is a name for a variety of methods by which the pages of a website are optimized 
in such a way as to increase the rankings of web pages in the listings of various search engines.  Fundamentally 
therefore, search engine optimization is a means of increasing a website’s position in search engine rankings in 
order to increase the volume of traffic to the website. 

Why is SEO important? 

Numerous studies over the years have shown that most people who are looking for information through a 
search engine are unlikely to go beyond the second page of listings. Nowadays almost every business has a 
website, and if a company is trading in an area of business with many competitors, then it can be difficult for 
the company’s name and products to become well-known or more visible without a high listing in search 
engine rankings. This is the point at which search engine optimization becomes not just an internet technique, 
but also a valuable business tool in raising the profile of the company as well as drawing more traffic to the 
company’s website. 

How do I use SEO to improve my website? 

Optimizing a website for search engines used to just be a matter of having the keywords that you wished to 
appear in as many pages as often as possible, although nowadays it is more nuanced. If, for example, your 
business is fork lift truck hire, then it is important that the phrase ‘fork lift truck hire’ is on all of your pages, but it 
doesn’t have to be in every sentence. That may be viewed by the search engines as keyword stuffing, which is 
often penalized with lower rankings. 
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A very important component of search engine optimization is the number of external links from other websites 
linking into your website, these external links being seen to show value by their presence. 

Many search engines will provide information to help with optimization, and a skilled SEO consultant will be 
able to advise on effective and safe optimization techniques for the most popular search engines. 
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PART THREE – PR & PRESS RELEASES 

 

CLIENT: METALS NEWS / WORLD RESOURCE INVESTMENT CONFERENCE 

BRIEF: PREPARE PRESS RELEASE FOR NATIONAL RELEASE TO ADVERTISE PRESENCE OF 
METALS NEWS AT 2009 WORLD INVESTMENT CONFERENCE IN CANADA 
 

 

 

 

MetalsNews to exhibit at 2009 World Resource Investment Conference 
 
 
MetalsNews, a leading source for news in the metals industry in Canada and the U.S.A. will be exhibiting at the 
Cambridge House 2009 World Resource Investment Conference. 
 
The event, taking place on June 7th & June 8th at the Vancouver Convention Centre, is a key opportunity for the 
precious metals, commodities and clean energy sectors to meet together, meet with current investors and 
provide an opportunity for potential future investors to meet and question them in an informal yet 
professional manner. 
 
MetalsNews, as a leader in providing metals and investment news in the industry, is proud to be an exhibitor at 
this important event. 
 
 
 
Metals News Contact:  
 
PO Box 511 
Brant Rock, MA 02020 
USA 
 
alper@metalsnews.com 
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voice (781)319-0050 
fax (781)319-0051 

CLIENT: MEDICAL JUSTICE 

BRIEF: PREPARE PRESS RELEASE FOR NATIONAL RELEASE TO ADVERTISE LAUNCH OF NEW 
MEDICAL JUSTICE BLOG IN THE UNITED STATES 

Medical Justice 

Medical Justice 
P.O. Box 49669 
Greensboro, NC 27419  
Street Address: 
2007 Yanceyville Street 
Greensboro, NC 27405 

Telephone: 877-633-5878 (Toll Free) 
Email: info@medicaljustice.com 
WWW: http://www.medicaljustice.com 

Date: 15th September 2008  

Launch of Medical Justice Blog 

Medical Justice, a leading company protection for physicians against frivolous medical malpractice litigation, 
today announces a new addition to the resources available on its website, http://www.medicaljustice.com 

The Medical Justice blog will keep its members and other interested parties updated with regards to services 
provided by the company as well as news from the area of medical malpractice litigation. 

About Medical Justice 

Medical Justice has been prominent in its field since 2002, and was founded by neurosurgeon, Dr Jeffrey Segal. 
With its patented services to protect physicians from frivolous malpractice lawsuits and allowing them to focus 
on patient care, Medical Justice has gained a high reputation for its services to physicians 
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CLIENT: LOCAL CATERING BUSINESS 

BRIEF: PREPARE A5 FLYER IN ORDER TO ADVERTISE BUSINESS LOCALLY 
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CONTACT INFORMATION 

Email: 

Website:  

:

graeme@graemelamb.net

https://graemelamb.net
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